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              What is Marketing Communication? 

 

Marketing communications can be best understood by evaluating the 

nature of its two constituent elements — communication and marketing. 

As said earlier, communication is the process whereby commonness of 

thought is established and some meaning is shared between individuals or 

between organisations and individuals. Marketing has been viewed by 

American Marketing Association as ‘Marketing is the performance of 

business activities that directs the flow of goods and services from the 

producer to the consumer or user.’ 

 

Marketing can be said to be the set of activities in the process of asserting 

consumer needs, whereby businesses and other organisations create 

transfers of value by converting them into products or services, between 

themselves and their customers or users in order to satisfy such needs and 

wants of specific consumer with emphasis on profitability and getting the 

optimum use of resources available with the organisation. 

Marketing-to-Marketing Communications: 
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A doubt ponders here, how marketing differs from marketing 

communications. After all both involve the four basic Ps — price, product, 

place and promotion — the major decision variables of marketing. One 

school of marketing argues that ‘the market mix is in reality a marketing 

communications mix in which all activities integrate sometimes in a 

mutually reinforcing way, sometimes in conflict with one another to form 

an image that can be favourable or unfavourable. 

According to this thought, marketing relies heavily upon information flows 

between the sellers and their prospective customers. Marketing is heavily 

based on decision-making activities, whereas marketing communications is 

the implementation of marketing decisions. 

 

This results in two-way information flows between the company and its 

buyers. Implementation .of marketing decisions requires the help of 

communication process, unless these marketing decisions are manifested 

in the market through marketing communications the system is at a 

standstill. 

Characteristic # 1. Continuous Process: 

Communication is a continuous process. It is a never ending process. Just 

as the regular circulation of blood is essential for human life, similarly the 

on-going circulation of information and ideas is essential for an 

organisational activity. An organisation cannot exist without 

communication. 

Characteristic # 2. Two or More Persons: 
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For communication to be effective there must be at least two persons 

because no single individual can have an exchange of ideas with himself. A 

listener is essential to receive one’s ideas. So, there must be at least two 

persons- the sender of information and the receiver of information. 

Characteristic # 3. Pervasive Function: 

Communication is a pervasive function. It applies to all the functions of 

management and to all the levels of authority. It is a universal element in 

the management process. 

Characteristic # 4. Exchange of Ideas: 

The exchange of ideas is essential for communication. In other words, it 

can be said that communication cannot be thought of in absence of the 

exchange of ideas. In order to complete the process of communication, 

there must be an exchange of messages, orders, facts, feelings, ideas, etc., 

between two or more than two persons. 

Characteristic # 5. Two-Way Process: 

Communication is a two-way process. It is not complete unless the 

message has been correctly understood by the receiver and his feedback 

becomes known to the sender. 

Characteristic # 6. Use of Words as Well as Symbols 

Communication is mostly written or oral, but it can also be symbolic. For 

example, the ringing of the bell in schools or colleges indicates recess or 

day off. Facial gestures are also an important medium of communication. 

For example, nodding the head shows anger, disapproval or affirmation 

through eyes. 
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Characteristic # 7. Mutual Understanding: 

It means that the receiver should receive the information in the same spirit 

with which it is being given. Communication is incomplete if it does not 

create a correct understanding of the message. It is essential for the 

process of communication that it is more important to understand it 

rather than carry it out. 

Characteristic # 8. Direct and Indirect Communication: 

Communication can be direct as well as indirect. Direct communication 

means face-to-face conversation with others while indirect communication 

is through other means of communication. 
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